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VIP (ISSN 1743-3711) is published by Free Pint Limited. 
 
The opinions, advice, products and services offered herein are th
responsibility of the contributors. Whilst all reasonable care has b
to ensure the accuracy of the publication, the publishers cannot 
responsibility for any errors or omissions. 
 

This publication MAY NOT be copied and/or distributed without 
written agreement of the publishers. Product names used in VIP 
identification purposes only, and may be trademarks of their resp
owners. Free Pint Limited disclaims any and all rights in those ma
rights reserved. 
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Publisher's Note 
 
To improve the usability of VIP, we have shortened many long UR
DigBig, a free utility that creates persistent links <http://www.dig
 
When you click a DigBig URL, or paste it into your browser, you w
directed to the original URL. 
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Log In By Pam F

 
It's been an exciting few weeks in the VIP editorial office as we have pu
together this unique issue of VIP. For the first time, we've invited well k
individuals in the information sector to share their thoughts on how 2
shaped up and what 2007 has in store. It's a real honour to be able to b
these thoughts directly to you in the first of what we plan to be annua
VIP's Industry Overview. 
 
Our 2006 Industry Overview includes what we believe to be six importa
relevant articles:  
 
� How information professionals can grow their skill sets by thinking

strategically and adopting the mindset of an executive, by Janice 
Lachance, Chief Executive Officer of the Special Libraries Associatio
 

� Where the information industry is heading in 2007 in terms of grow
revenue and market dynamics, by Leigh Watson Healy, Chief Analy
Outsell 
 

� A warning from Jonathan Gordon-Till, KM consultant and founder 
Oxford Business Intelligence, on how intranets are often the tool o
corporate communicators rather than that of knowledge manager
infopros  

 
� Effects of Web 2.0 in shaping how users interact with online inform

by Leigh Dodds, Engineering Manager for the IngentaConnect we
and a freelance writer 
 

� Current and future models for aggregated content and what this m
for both traditional and new media companies, by Pam Foster, Edi
VIP 
 

� New mobile and multimedia research tools to look out for, from G
Director of Online Information Resources at Ask.com and the foun
chief editor/compiler of ResourceShelf. As usual Gary has his finge
pulse when it comes to alerting us as to which new companies we
be watching 

 
Have we got it right? Are these the sort of issues that interest you and 
colleagues? Please let me have your feedback or, better still, why not d
the FreePint stand (No. 122) at Online Information later this month and
know what you thought of this special issue. I look forward to seeing y
there. 
 
Pam Foster, 
Editor, VIP 
 
E: pam.foster@vivavip.com 
T: 0870 141 7474 
I: +44 870 141 7474 
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