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As | write this editorial I'm preparing to leave for next week's Inforum
conference in Prague http://digbig.com/4hqgk . One of the days I'm
particularly looking forward to is devoted to Web Search News, Wikis, Blogs
and RSS.

Originally seen as net-novelties, the likes of wikis and blogs were not taken
seriously at first, but they have rapidly become a major part of our social
network. Very early on, information companies, such as Factiva, realised that
user generated content had value for users and quickly developed tools to
monitor this global conversation.

Given their wide acceptance, it's easy to imagine that information
professionals would be utilising blogs, both as an information tool and as a
means of communicating with their peers and patrons. Not so — at least not
in the UK. I've just finished some research on business information sources,
as used in the UK and my analysis shows that, overall, only 23% of
respondents, from information departments/libraries, claim to access blogs
on aregular basis, and none publishes a blog. This is in sharp contrast to the
US LIS community, where many information professionals are already
enthusiasts for blogging colleagues and customers.

What about you and your organisation? What are your blogging habits?
Which blogs do you find particularly useful? Maybe your institution
publishes a blog. I'd welcome your feedback on any aspect of blogging.
Please add your comments to the posting at the VIP Lounge at
http://www.vivavip.com or email me directly. I'll summarise all comment
and make it available at the Lounge.

Meanwhile, this issue of VIP includes two in-depth reviews of
market/industry research products — Verdict Research and Business Insights.
A review of Datamonitor was also planned. However, Datamonitor is
currently updating its interactive platform, and both VIP and Datamonitor
agree that VIP subscribers would probably prefer to wait for a review of the
final product.

This issue completes VIP's look at the market research sector which has been
spread over the last three months. I'd like to thank all of those subscribers
who suggested appropriate products for inclusion, and to remind the rest to
keep letting me know what you want to see included in future issues of VIP.

Pam Foster,
Editor, VIP

E: pam.foster@vivavip.com

T:0870 141 7474
I: +44 870 141 7474
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A Productscan
A Company Knowledge
A Latest News and Comment

It's worth looking at each of these different menus in
turn as, individually, they provide access to different
types of market and consumer intelligence, and, as
such, provide a good insight into the extensive
amount of data made available by the Verdict Retail
Knowledge Centre

Browse by Sector

Sector reports provide analysis of retail trends and
the major companies involved in a sector. Verdict's
research programme includes interviews with senior
executives of the major retailers. Reports include data
on market shares, trading performance, sales mix,
store numbers, consumer spend, sales by product,
pricing strategies, market positioning and outlook for
the sector.

The sector report menu provides access to:

A Clothing, Footwear, Accessories and Luxury
Goods

Food and Grocery

Home Improvement and Gardening Supplies
Electricals and Electronics

Convenience Stores, Neighbourhood Stores and
Gas Stations

Department Stores

Drug, Health and Beauty

Home Furniture and Housewares

Music, Video, Books, Stationery, and
Entertainment Software

A Non-Store and E-Retailing

Copyright © Free Pint Limited 2006
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Location and Channel

The Location series of reports offer insight into the
operating environments of key retail locations. They
cover physical and non-physical shopping
destinations such as online, catalogues,
neighbourhood, high street and out-of-town parks.
Locations are analysed in the context of the
challenges and issues faced, and retailer and sector
case studies are supplied. Location reports include
High Street Retailers, Neighbourhood Retailing, e-Retail,
Out-of-Town Retailing, and Mail Order Retailers.

Retail Forecast reports

Verdict's Retail Futures annual and quarterly

forecasting service provides forecast and analysis of
retail sales, consumer expenditure, and net selling
space over the next five years. This data is supported
by a macro-economic forecast of the UK retail scene,
the UK economy, and 10 years of historical trend data.

The forecasts cover seven retail markets and 21 retail
categories. A Composite Futures Report is also
available. The seven markets are:

Clothing and Footwear

DIY and Gardening
Electricals

Food and Grocery

Furniture and Floorcoverings
Health and Beauty
Homewares

Obviously, individual reports contain specialist data
according to the market or sector covered, but all
reports include the following sections:

Executive Summary
Forecast Summary

Key Market Issues
Specialist Forecasts
Channels for Distribution
Category Forecasts
Economic Forecasts

UK Retailing Forecasts
Glossary

www.vivaVIP.com 11
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All the advanced report functionality described above
is also available for Futures Reports. Figure 2 displays
some of the List of Figures from a Retail Futures 2010
Heath & Beauty report. Users will find the List of
Figures a useful option as it enables them to jump to
relevant statistical data instantly.

There are currently no Quarterly Futures Reports
available. All annual reports we looked at were
published between October-November 2005 and
include data to 2010.

Futures Reports provide a valuable means whereby
users can benchmark performance, anticipate
demand, exploit market opportunities and gain an
insight into the future retailing landscape.

“Users will find the List of Figures a useful
option as it enables them to jump to
relevant statistical data instantly. "

Retail Consumers

The Retail Consumers option provides access to the
Consumer Satisfaction, and How Britain Shops and
Where Britain Shops series of reports.

Consumer Satisfaction Index

A retailer's performance is subject to a number of
factors which serve to boost or dampen growth, but,
according to Verdict, the principal driver behind
performance is also the most difficult to measure —
customers and their evolving opinions. Verdict says
that its proprietary Consumer Satisfaction Index (CSl) is
the only available system of performance
benchmarking which is defined by the customer. The
CSlis derived from an annual survey of 6,000
consumers in which face-to-face interviews are used
to identify why consumers shop at the retailers they
do. Consumers have a free choice of 32 different

RETAIL FUTURES 2010 HEALTH & BEAUTY o]

Annual forecasts to 2010

Reference Caode: DMWTOI06

Publication Date: 14 MNovernber 2005 Print option: Table of Conter
|Ta|:r|e of cuntenh] Report Search

Index | List of Tables | List of Figures

Figure 1: Health & beauty expenditure growth 1995-2004 and forecast to 2010

Figure 2: Health & beauty specialists sales growth 1995-2004 and forecast to 2010

Figure 3: Key issues impacting the health & beauty market 2005-2010

Figure 4: Uk forecast population by age group 2005 and 2010

Figure S: Health & beauty specialists sales as a 9% of total retail spending 1995-2010

Figure &: Health & beauty specialists store nurmbers 1995-2010

Figure 7: Space growth for health 2 beauty specialists 1995-2010

Figure 2: Health & beauty specialists’ sales densities at current prices 1995-2010

Figure 9: Health & beauty specialists’ sales densities at constant (2002) prices 1995-2010

Figure 10: Health & beauty channels of distribution 2004, 2005 and 2010

Figure 11: <Changes in shares of health & beauty rmarket 2010 on 2005

Figure 12: Health & beauty retailers change in market share 2000-2005=

Figure 12: Health & beauty category growth rates 2000-2005 & 2005-2010

Figure 14: Health & beauty principal components of expenditure £mn 2000, 2005 & 2010

Figure 15: Health & beauty expenditure az a % of total spending 1995-2040

Figure 16: Health & beauty expenditure growth at constant (2002) prices 1995-2010

Figure 17: Babycare expenditure as a % of health & beauty expenditure 1995-2010 [v]

[t L T T | E P B) I B B B n L n Ln K S pepor g B N e T
| Iy | (2]
Figure 2
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reasons that could make them loyal to a retailer, and
these factors are then aggregated into eight
categories used in the report.

The Index covers 69 retailers across eight sectors —
Clothing; DIY; Electricals; Food & Grocery; Footwear;
Homewares; Music & Video; and Personal Care. Our
tests show that all the reports were updated in
January 2006 and that ranking scores are available for
2001 to 2006.

Reports are standardised across all sectors and
include the following sections:

A Executive Summary

A Summary of Findings

A Synopsis Comparatives
A Rankings

It is the rankings data that makes these reports so
unique. As well as overall rankings and rankings of
the winners and losers since last year, a further eight
rankings display the level of consumer loyalty:

Ranking for range
Ranking for price
Ranking for convenience
Ranking for quality
Ranking for service
Ranking for ambience
Ranking for facilities
Ranking for layout

"It is the rankings data that makes these
reports so unique."

Copyright © Free Pint Limited 2006
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"The Interactive Grocery Database is a very
sophisticated tool. "

How Britain Shops

The How Britain Shops series enables you to track how
shopper preferences and consumer loyalty are
changing in eight retail sectors: Clothing; DIY;
Electricals; Food & Grocery; Footwear; Homewares;
Music & Video; and Personal Care. There is currently
no research available.

Where Britain Shops reports interpret consumers'
shopping habits at multi-sector retailers which
include department stores and grocers. There is
currently no research available.

Grocery Knowledge

Datamonitor's Interactive Grocery Database provides
comparable data for 160 categories across 55
countries. It covers market values, volumes, company
and brand shares, distribution channels and five-year
forecast data. Ten years of data (2000-2010) is
available for market value and volume data.

The Interactive Grocery Database is a very
sophisticated tool. Users select industry sectors and a
date rage, together with a region or individual
countries, and a data type — market value; market
volume; company shares; distribution. Data can be
compared by country or by category.

www.vivaVIP.com 13
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Figure 3 displays some of the data retrieved from a
search on 'skincare in Asia-Pacific'. Note the ability to
easily change the data selection to any of the
Skincare sub-categories and manipulate the data and
the currency (Dollars or Euros). There are also options
for creating graphical representations of your data —
Stack Chart and Bubble Chart - in the skincare
example, together with options for downloading the
data directly into Excel and/or saving the table.

Note also the tabs along the top of the screen.
Consumer Graphics enables you to change your data
selection by sector and country and, most
importantly, to manipulate the data by Age; Gender;
Income; People in Household; Social Grade Status;
and Urban/Rural.

DATAMONITOR

Data Selection: Skincare

Manipulate Table: Absolute

Current Tahle:

2000 2001 2002
FElasia-Pacific Skincare &,770.1 9,220
Australia Skincare 527.3 533.9 541.8
China Zkincare 2,361.9 24622 2,597.7
Hong Kong  Skincare 119.2 136.2 148.6
India Skincare 156.9 175.8 195.7
Indonesia Skincare a0.9 89.6 29,2
Japan Skincare 3,205.9 3,380.1 3,465.3
Malaysia Zkincare 101.5 127.9 144 .2
Mew Zealand Skincare 96.5 9.6 103.8
Philippines  Skincare 106.2 109.6 116.2
Singapore Skincare 124.8 127.0 135.7
South Korea Skincare 1,197.3 1,270.7 1,323.3
. - = e o R,
Figure 3
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Select Data | Growse Data |ConsumerGraphics | Base Drivers | Related Info | Saved Tables

Asia-Pacific Skincare Market ¥alue 2000 - 2010,

ﬂ Stack Chart ﬂ Bubble Chart m Download to Excel Q Save Current Search
2003

9,603.6 10,015.2 10,3152 10,6634 IX,0329.4

547.0 552.8 559.1 5657
2,709.0 2,832.5 2,965.5 35,0987
165.7 180.7 196 .4 2123
2148 233.8 752.7 2723
109.5 119.5 129.3 137.9
3,650.7  3,735.0 3,836.2 3,936.%
156.5 163.4 171.2 1300
107 .6 111.0 114.0 116.7
122.0 131.7 136.5 141.5
142 .5 150.1 157 .4 164,85
1,338.3| 1,331.8| 1,356.3| 1,398.3 [
R e R —

The Base Drivers tab enables you to compare
countries and indicators by volume. Indicators are
varied and include Inflation; Labour Market; Life
Expectancy; Population; and many more. A useful
Related Info tab links you to two sections — Latest
Comment and Latest Research. It offers a fast and
simple means of obtaining the latest news and
market research on your selected sector.

All tables can be saved and stored in the Saved Tables
section. All tabular data can also be downloaded
directly into Excel.

An enormous amount of data is stored in the
Interactive Grocery Database. Its ease of use belies the
sophistication of the product which enables you to
carry out advanced data manipulation via simple
menu options.

» Cormpare Countri

w | [iMarket Value e

s

2004 2005 2006
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Retail Knowledge

The Retail Knowledge option provides access to
Verdict's interactive New Consumer Insight service
which offers reports on consumer segments that are
either ill-defined, currently untargeted or represent a
high growth opportunity.

The New Consumer Insight reports cover the following
categories:

Consumer Groups
Consumer Need States
Consumer Occasions
Consumer Segmentation
Consumer Trends
Convenience Products
Healthy Products
Indulgence Products

Geographical coverage extends to eight countries:;

France
Germany
Italy
Netherlands
Spain
Sweden

UK

us

Typical report titles include: New Opportunities in Out-
of Home Food & Drinks Consumption; Profiting From
Consumers' Desires for Healthy Indulgences; How to
Resist Private label Threats in 2006.

Also available are Cross-Industry Insight reports, which
take the consumer insight framework created for the
New Consumer Insight programme that focuses on
consumer packaged goods (CPG), and apply it to
consumption behaviour across all industries. Verdict
claims that Cross-Industry Insight reports enable you
to take insights learned outside your own market, and
apply them to your core CPG marketing and product
development efforts.

Cross-Industry Insight reports cover the same eight
countries as the New Consumer Insight series.

Typical reports in the series include: The Impact of
Changing Family Lifestyles on Consumer Packaged
Goods; New Insights into Viral and Word of Mouth
Marketing in Consumer Packaged Goods; Empty Nesters
and Consumer Packaged Goods.

Copyright © Free Pint Limited 2006
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These reports provide a valuable insight into
emerging consumer trends. They consider the
consumer view and trace the implications through to
specific product forecasts and recommendations. As
such, they differ from conventional market research
reports and add value to the Retail Knowledge Centre.

Product Knowledge

Productscan Online Database claims to be the largest
and longest running database of new consumer
packaged goods. It offers an archive of over 1 million
product launches, dating from 1980 which includes
detailed product descriptions, together with colour
photographs.

As well as a keyword option the database offers some
very specific search fields enabling you to narrow
your search by highly specific criteria;

A Select Product Categories
A Select Countries or Regions
A Select Industries

A Select Innovation Ratings — all products are
screened for innovations in six areas: Formulation,
Packaging, Positioning, Technology, Creating a
New Market and Merchandising. Products
deemed to be innovative are the first to offer
breakthrough new features and benefits. A
product report may have more than one
Innovation Rating

A Select Product Tags or Claims — product tags or
claims are tags or claims made by a product
manufacturer either on the product itself or in
supporting literature or advertising materials.
These tags typically take the form of 'no’, 'low' or
‘high’ tags, though some tags do reflect other
attributes, such as. ‘organic’. A product report
may have more than one product tag or claim

A Select Package Types or Materials — select from an
alphabetical list: Aluminium; Bag; Bottle; Can; etc.

A Select Shelving Types — offers three options:
Refrigerated; Frozen; and General

A Ingredients — look up index

www.vivaVIP.com 15



V Business Insights works with a number of
renowned information providers, such as Reuters and
TNS to produce reports

V What is striking about report coverage is the
emphasis on growth strategies, innovation, future
issues and the like. It is this emphasis on future
developments that sets the Business Insights reports
apart from those offered by many of the other market
research publishers

V Cut Your Own function enables you to create a
condensed report containing only those specific
areas of a report in which you are interested. Other
sophisticated document analysis tools provide
powerful, quick and easy options for extracting
relevant extracts from different reports to create
highly targeted customised reports. Searches within
reports can be restricted to very specific content such
as Figures, Quotes and Bullet points. These tools are
great time savers — there's no need to scan numerous
reports looking for relevant data as the system does it
for you

V Company reports provide fairly detailed company
profiles comprising summary; history; financial
performance (last four years); mergers & divestments;
market positioning in all major regions; strategies for
growth; NPD analysis; innovative products; and a
SWOT analysis

Copyright © Free Pint Limited 2006
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V Design of interface makes it quick and easy to
locate relevant information. There are no restrictions
on downloading, and download formats are flexible;
Word; Excel; Power Point; and PDF

V Machine translation tool is useful for those users
who may be uncertain about the meaning of parts of
an English-language section of a report, or for users
who may wish to translate sections of a report into
another language for presentation purposes. The tool
offers translations into nine languages: Chinese;
French; German; Italian; Japanese; Korean;
Portuguese; Spanish; and Russian

U It would be useful to be able to convert financial
data into different currencies for comparative
purposes. As it is, financial data is available in the
reporting country's currency only

U Additional search limiters would be helpful. In
particular, it would be useful to be able to limit the
search geographically by country and/or region. A
company profile limiter would ensure that when
searching by company name only detailed profiles of
a company are retrieved rather than all mentions of a
company

www.vivaVIP.com 21
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Methodology

Some years ago, Business Insights moved away from
using in-house analysts to using external experts in
the field. Such industry experts would typically have a
marketing background, together with 10-15 years
experience in a specific sector. Business Insights
claims that such methodology enables then to react
very quickly to demands for reports in specific areas,
and also sets them apart from other industry report
publishers.

Types of reports

Business Insights' reports are very much concerned
with looking at the future, such as new product
development and future developments in the market
place. Forecasting is a feature, with many reports
devoted to growth strategy and future innovation. All
reports include consumer surveys and industry
opinion surveys.

Reports vary in scope. Some are category-specific,
such as The Juice Market Outlook to 2008, while others
provide data on a number of categories in the same
report. The Innovation in Functional Food & Drinks
report, for example, covers dairy, bakery, drinks,
snacks, etc. Some reports cover individual countries,
while others cover regions. Some offer in-depth data
on leading players in a sector, while others offer brief
company profiles.

What is striking about report coverage is the
emphasis on growth strategies, innovation, future
issues and the like. It is this emphasis on future
developments that sets the Business Insights reports
apart from those offered by many of the other market
research publishers.

"What is striking about report coverage is
the emphasis on growth strategies,
innovation, future issues and the like. "

22 www.vivaVIP.com

Company reports and profiles

Detailed company data is available in company-
specific reports; company profiles are available in
some sector reports. Company-specific reports, such
as The Top 10 Global Leaders in Food and Japanese
Pharmaceutical Companies Outlook, provide fairly
detailed company information. The Top 10 Global
Leaders in Food, published in April 2006, for example,
provides the following data for each company
covered:

A Summary
A About — History

A Recent Performance — Financial performance
2002-2005; Mergers & divestments

A Market Positioning — Americas; Asia-Pacific;
Middle East & Africa; Western Europe; Eastern
Europe

A Strategies for growth

A Innovation and New Product Development — NPD
analysis; Innovative products

A SWOT analysis — Strengths: Weaknesses;
Opportunities; Threats

Financial data is available in the reported currency
only. There is no opportunity to change the currency
in order to compare the performance of different
companies within the same sector report.

Other less detailed company information is available
under the Key Players section of sector reports. The
amount of data in a Key Players section ranges from a
company overview, comprising only a few lines, to
more detailed profiles such as those found in Outlook
reports, which include data on marketed products,
R&D components, and sales forecasts.

Copyright © Free Pint Limited 2006



Date range of reports

Forecasting is, on average, four years ahead, so
reports published in 2005 will typically include
forecast data to 2009, while those published in 2006
will include projected data to 2010. There are plenty
of Market Outlook reports which include projected
data to 2010.

Reports tend to be no older than 18 months.

Interface

The Business Insights interface is uncluttered and
easy to navigate. The Home page offers a Search our
database option which searches for your keywords in
all report titles. Results can be sorted by Relevance
and Date. The results screen also offers you an option
for full-text searching across all reports.

Each of the major sectors — Consumer Goods, Energy,
Finance, Healthcare, and Technology has its own
home page. Home pages include a list of the most
recent published reports, information about co-
operative ventures with other data providers, news of
new reports, and access to an Email Alert option
which enables you to register and receive newsletters
and further information on your sector.

Interactive Reports

We've described above how simple it is to search for
and retrieve relevant reports. However, the
Interactive Reports option, which is featured in the
middle of the home page, offers far more

Copyright © Free Pint Limited 2006
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sophisticated functionality. There are options for
searching across the whole portfolio, exporting
presentation-ready graphics and tables, translating
report text into nine languages, creating customised
reports, and much more. The major Interactive
features are described below.

Listing reports

A List Reports option displays all the Business Insights
reports in date order. The list can easily be refined by
selecting an industry sector tab from a menu on the
left of the screen, so that, for instance, all Consumer
Goods reports can be viewed in one sequence.

A Detail tab enables you to refine a sector list of
reports by sub-sector. It's possible, therefore, within
the Consumer Goods sector, to view lists of reports
covering Cosmetics & Toiletries, Dairy, Drink, etc.

A useful option lets you search the list by keyword to
return a list of reports sorted by relevance. Searching
under 'health’, for example returns a list of all the
Consumer Goods reports that include sections on
health.

A book icon at the side of each citation alerts you as
to whether or not your subscription allows access to a
report. An open book denotes access, whereas a
closed book signifies that access is denied.

"The Business Insights interface is
uncluttered and easy to navigate. "

www.vivaVIP.com 23
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Viewing reports

Business Insights says that its aim is to make it as easy
and quick as possible to find relevant information,
and to help with the presentation of that data. On
selecting a report, users are presented with a browser
section which provides an outline of what the report
covers. Each section title is hyperlinked making it easy
to select a section of a report very quickly.

Figure 5 displays the various sections for a report on
Innovation in Functional Food & Drink, published in
November 2005. The various section headings are:

Cover Page
Executive Summary
Consumer Driven
Market Dynamics

k&l Business Insights

o search N >

Innovation in Functional Food

and Drinks
Movernber 2005

Report chapters:

Summary
Cover page

»  Executive Summary

Consurner drivers

brands

Cpportunities and threats in
reqgulation

Actionable recommendations

CONTENT CATALYST

Erowse & Search |1y Figures

Executivenawniaad

Chapter Outline

Market dynamics Consumer Innovation and NPD in
drivers functional brands
) . ' Market
key functional ingredients Nt Regulatory trends
Key - .
Innoeation and MPD in Funckional ingredients Actionable recommendations

Consumer drivers

» Cardiovascular epidemialogy data shaws there
will be increasing opportunities for cholesteral

lowering products and functional health products
with heart health benefits, particularly in the UK,

Key Functional Ingredients

Innovation an NPD in Functional Brands
Opportunities and Threats in Regulation
Actionable Recommendations

Obviously, section headings differ depending on type
of report. As can be seen in Figure 5, within each
section there are a series of sub-headings enabling
you to link to more specific sub-sections. All sections
can be downloaded in Word, Excel, Power Point and
PDF formats.

"...its aim is to make it as easy and quick as
possible to find relevant information, and to
help with the presentation of that data. "

Your personal

Liskt reports library

Report view

mgan

328 Tables [0 split screen BE Translate

w| (x| (3¢ LM E, print

as

Figure 5
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Document analysis tools

Note the icons and commands along the top of the
screen in Figure 1.

Browse & search
Figures

Tables

Split screen
Translate

PDF

Cut your own,

This set of document analysis tools provides users
with various options for searching, displaying and
manipulating data. As such, it's worth looking at each
inturn,

Figures and Tables

The Figures and Tables that are embedded in the
reports are often used by subscribers for inclusion in
both internal and external presentations. Business
Insights encourages its users to use its graphical data
as much as they like and doesn't impose any legal
limitation on their use.

Selecting Tables in the Innovation in Functional Food &
Drink report, retrieves a list of all 32 tables. All are
hyperlinked enabling you to view the table very
quickly. Tabular data can be easily highlighted,
copied and pasted directly into different formats such
as Excel, Word, etc.

All tabular data includes details of the source of the
data.

"Business Insights encourages its users to
use its graphical data as much as they like
and doesn't impose any legal limitation on
their use.”

Copyright © Free Pint Limited 2006
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"Equally useful, is the ability to translate
report sections into other languages for

presentation purposes.”

Split screen

The Split screen option aims to make it as easy as
possible for users to compare different parts of the
same report. One screen, for example, can display the
introduction and the other a section further into the
report. It's a simple idea but it's particularly useful for
comparing text with tabular data.

Translate

All Business Insights reports are available in English
only. A translation tool offers machine translations in
nine different languages:

Chinese
French
German
[talian
Japanese
Korean
Portuguese
Spanish
Russian

This is a useful add-on. Subscribers who struggle with
understanding English language can obtain an
instant translation of sections of a report. Equally
useful, is the ability to translate report sections into
other languages for presentation purposes.

PDF format

We noted earlier that report sections can be saved
and downloaded in a PDF format. It's also possible to
download the complete report in a PDF format via
the PDF option
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Cut your own Browse and Search

In effect, the Cut Your Own function enables you to Search offers a powerful tool not only for searching
create a condensed report containing only those across the whole portfolio of reports but also for
specific areas of a report in which you are interested. creating your own customised report from the entire
Reports are filtered by keyword, to find relevant report content. A search on 'health’, for example,
sections. Figure 6 shows a keyword search for all retrieves 2,396 relevant report sections. Additionally,
mentions of 'health’ within the Innovation in the results screen also displays a list of the five reports
Functional Food & Drink report. with the most matches, and the five most relevant

reports to buy.
The Cut Your Own option is a great time saver.
Instead of having to go through the report and
highlight targeted sections and sentences, the system
does it for you. Our tests also show that it does more P L .
than simply highlight your words — it surrounds them The Cut Your Own option is a great time

with enough text to make sense of them. saver."

ki Business Insights
— . . Your personal
 seorch I > listreports | Reportview | Youpers
Innowvation in Functional Food
and Drinks
Mavember 2005 Browse & Search  [lls Figures 3382 Tables [0 Split screen B Translate
Eve health 7% 45% 3
£ Report chapters:
Anki-aging 28%a 38%: 3
Cover page Bone health 20%s 25%s i
Executive Surmmary PMS,lltlll:lating 15% 17%: 1
Alzheimet’s disease 129 158%: 1

Consurner drivers
SOURCE: Business Inzights cansurmer survey

Market dynamics

Interestingly, a higher percentage of Instant Gratifiers noted con

Key Functional ingredients ) " ]
regards to specific health conditions. Instant Gratifiers were much

Trmeratien cmsl MED i s low levels of energy, gut health, and eye health than Planners
brands conditions whose treatments have measurable and easily felt or s

that Instant Gratifiers may be a group to target with functional foc
ODDTrE_UnitiES and threats in aimed at energy, gqut health, and eye health, such as products cor
regulation

Table 1.16 further dermonstrates that Instant Gratifiers are moare hig
health benefits than other consumer groups. While more than hsz
that specific health benefits would positively influence their purc
drinks or supplement, mare than 74% of Instant Gratifiers respond

Actionable recommendations

EJ content catauysT

Interactive Document Server

Figure 6
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Figure 7 shows part of the results for our search on A Exclude (single/multiple keywords)

'health'. The left side of the screen displays the first 10

of our retrieved list of 2,396 report sections. A handy A Search in — Any section type; Figures; Tables;
icon at the side of each citation alerts you as to the Headings; Quotes; Bullet Points

type of content concerned — headings, text, etc. The

screenshot (Figure 7) also displays the first of the five A All business areas; Business Capabilities;

reports with the most matches. Listed underneath Consumer Goods; Drug Discovery; Energy;

and out of view on the screenshot, is a list of the five Financial Services; Healthcare; Human Resources;
most Relevant reports to buy. McCloskey; Technology; TNS

There are several menu options for refining your A Any age; <3 years; <2 years; <1 year; <6 months
search:

Note that it's possible to restrict your search to very
specific content, such as Figures, Quotes and Bullet
points. The latter, of course, is particularly useful for
searchers who are compiling presentations.

A Include (single/multiple keywords). The system
automatically detects Boolean logic such as AND,
OR, AND NOT, NEAR etc.

& Business Insights
._. . . Your personal
o search I > listreports | Reportview | YOfLPer
¢ [1] 11}
% Search resuilts for "health [H Cut your own document Search resulks
[&] :
ost relevant report Reports with
Includes [health sections the most
neclude: | hesl
Preferences and behaviors matches
Exclude: | of consumers |mncyation in
Consumer belief in functional Functional
Search health product efficacy For Food and
firg . spedific health concerns Drinks
: (%) Any section type Chapter: Consurer drivers &mh
i = Report: Innowvation in = tuniti
O I-I-I-l Figures Functional Food and Drinks — ?r?:nmn:,:l e
ritraceutical
o B Tebles Preferences and behaviors ingradients
O = Headings of congumers Refine search:
Consurmer health concerns 152 matches
O Quotes driving purchases of functional
health products Aclvertising
) i= Bullet Points Chapter: Cansumer drivers medicines and
B Fepork: Imnowvation in — providing
Functional Food and Drinks — ealth
infarmation on
Search Consumer health concerns the Intermet
[InE O All reports driving purchases of Fafing zaarch:
Only in report functional heatth products 137 matches
"nrowation in As consumer preferences
bl Eomoend morend M caonkinue ko move bowards an Fitire Healh
4 conTenT catawysT
Interactive Document Server

Figure 7
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Once a search has been refined, you can use the Cut
Your Own option to select any retrieved report
sections to create a highly specific customised report.

The ability to select relevant sections from any report
and collate them together into a personalised single
report is a definite plus. It's a great time saver —
there's no need to scan numerous reports looking for
relevant data as the system does it for you.

All customised reports can be saved in Your Personal
Library for future use and/or to be shared with
colleagues.

Additional search limiters that would be
useful

Although it's possible to refine your search by
content types, sector and date, we believe that other
limiters would add value to the service. Business
Insights offer both national and international reports,
so it would be useful to have a geographic search
field. For example, there are individual country
reports on Japan but the country also features in
reports covering the Asia-Pacific region. The lack of a
country field can be overcome to some extent by
searching for Japan across all reports but it would
assist searchers to be able to list reports by
region/country.

Business Insights reports offer a wealth of company
data, some of which is very detailed. A company
search field that searches for detailed company
profiles only would be very handy. Again, it's possible
to compile free-text searches on company names but
such searches retrieve all mentions of a company
rather than useful company profiles.

Timeliness

Business Insights updates its reports on a cyclical
basis, with new reports being added every month.
The company says that, in order to react to market
issues, it tends to create new reports rather than
update existing titles. New reports are highlighted
making it easy for users to see what has recently been
added.
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Email Alerts

Subscribers can sign up to receive newsletters and
other news and information, delivered by email.

Printing, saving and downloading

All reports and report sections can be printed.
Flexible download formats are available: Word; Excel;
Power Point; and PDF.

Help and user support

Brief context-specific online help is available. New
users can also access a five minute online tutorial. A
Report Catalogue lists all the reports available in the
Healthcare; Food, Drink and Retail; Energy; Finance;
and Technology sectors. The Catalogue can be
downloaded from the Business Insights web site at:
http://www.globalbusinessinsights.com/.

Subscribers also have access to a Help Desk.

Costs

Business Insights offers flexible packages depending
on demand. Please contact the company directly for
further information.

Single reports can be purchased on a pay-as-you-go
basis. Prices are set at $1,910 each. Tables of Content
can be downloaded for free, as can a seven to eight
page marketing brochure which provides details of
the report and an order form. There are no
opportunities for purchasing sections of a report.

Contact details:

Business Insights
Charles House
108-110 Finchley Road
London NW35JJ

UK

Tel: +44 (0)207 675 0990

Fax; +44 (0)207 675 7533

email: info@globalbusinessinsights

web: http://www.globalbusiness insights.com
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Product

Business Insights

GMID
(Euromonitor)

Market Research
(Profound) on
Thomson Business
Intelligence

MarketResearch.com

Snapdata

Verdict Research

Copyright © Free Pint Limited 2006
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Description

Formerly Reuters Business Insight, it provides market analysis
and forecasting. The company works with a number of
information providers to produce a range of reports covering
most major vertical industry sectors. Coverage is international.
Available on subscription. Single reports can be purchased on a
pay-as-you-go basis

Provides integrated access to market reports, statistics,
company profiles and information sources. Covers hundreds of
consumer, industrial and service markets. Coverage is
international. Available on subscription. Single reports can be
purchased on a pay-as-you-go basis

Provides access to about 250,000 research reports from
approximately 180 publishers, plus a series of Company,
Investment, Country and Industry Briefings. Coverage is
international. Available on a subscription or pay-as-you-go
basis. Users can purchase individual reports or sections of a
report

Aggregates worldwide market intelligence from nearly 400
publishers and consultancies. Coverage is international. More
than 96,000 research reports are available on a pay-as-you-go
basis only

Provides over 7,000 brief overviews covering 30 industry
markets via Snapshots Series. Global Panorama Series provides
more than 250 market reports. Company Snapshots and
Company Portraits are also available. Coverage is international.
Available on subscription. Single reports can be purchased on a
pay-as-you-go basis

Brings together Verdict's retail information — sector reports,
location reports, forecasting service and consumer research,
with all of Datamonitor's consumer markets information —
reports, briefs, databases and company profiles — into a single
online service. In addition to research reports covering all the
major retail sectors, it also provides a Retail Futures series and
consumer research via Consumer Dynamics. Some international
coverage but emphasis is on UK.
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April 2006, No. 29
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VIP Index issues 1-30

Products

Advanced Country Analysis & Forecast (Gl)
AlacraStore

AMADEUS

Business Insights

Business Monitor Online

CEIC Economic Databases

China Insight

Cl-Newsdesk

CompanyQuery (Corpfin)
CoreReference (Hemscott)
CorpfinWorldwide

Country Insight

Dé&B Global Reference Solution
D&B MarketDirect

Datastream

Dialog (unified platform)

Dialog NewsRoom

DialogSelect

EBSCOhost

EMIS (Emerging Markets Information Service)
Factiva

Factiva Companies & Executives
Factiva Individual Subscription
Factiva SalesWorks

Factiva Search 2.0

Find.com

Gale Virtual Reference Library
GMID (Global Market Information Database)
Hemscott Company Guru
Hoovers UK

LexisNexis

LexisNexis AlaCarte!

LexisNexis Butterworths
LexisNexis by Credit Card

Market Research on the Web (IRN)

Market Research (Profound) on Thomson Business

Intelligence
MarketResearch.com
Mergent Online
Mint
The Mobile World Database
My Insight
Net Snippets Professional
Plum (ICC)

OneSource Business Browser
OneSource Express
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To order back issues of VIP,
complete the Order Form:
http://www.vivavip.com/order/

April 2004 (5)
December 2005 (25)
December 2003 (1)
May 2006 (30)
December 2004 (13)
June 2005 (19)

May 2005 (18)
October 2005 (23)
November 2004 (12)
August 2005 (21)
February 2005 (15)
November 2005 (24)
August 2004 (9)
August 2004 (9)
May 2004 (6)

March 2004 (4)
October 2004 (11)
December 2005 (25)
January 2005 (14)
June 2005 (19)
September 2004 (10)
February 2005 (15)
December 2005 (25)
February 2005 (15)
February 2006 (27)
July 2004 (8)

July 2004 (8)

November 2005 (24); April 2006 (29)

January 2004 (2)
April 2005 (17)
September 2004 (10)
December 2005 (25)
October 2005 (23)
December 2005 (25)
March 2004 (4)
March 2006 (28)

March 2006 (28)
May 2005 (18)
November 2004 (12)
February 2006 (27)
May 2004 (6)
February 2004 (3)
February 2004 (3)
January 2006 (26)
July 2005 (20)
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To order back issues of VIP,
complete the Order Form:
http://www.vivavip.com/order/

VIP Index issues 1-30

OneSource Express UK July 2005 (20)

OneSource GBB: Europe December 2003 (1); July 2005 (20)

Perfect DEBT September 2005 (22)

prospectus+ September 2005 (22)

SCOTBIS Members' Area August 2005 (21)

Snapshots April 2006 (29)

Thomson Business Intelligence January 2006 (26)

Thomson ONE Banker June 2004 (7)

Thomson ONE for Investment Banking: Deals March 2005 (16)

Times Digital Archive June 2004 (7)

Verdict Retail May 2006 (30)

Web Alerts February 2006 (27)

WorldData (EIU) April 2004 (5)

Xreferplus July 2004 (8)

Zephyr March 2005 (16)

Vendors

Alacra December 2005 (25)

Bureau van Dijk Electronic Publishing December 2003 (1); November 2004 (12);
March 2005 (16)

Business Monitor International December 2004 (13)

CEIC June 2005 (19)

Corpfin November 2004 (12); February 2005 (15)

D&B August 2004 (9)

Datamonitor May 2006 (30)

Dialog March 2004 (4); October 2004 (11)
December 2005 (25)

EBSCO Publishing January 2005 (14)

Economist Intelligence Unit April 2004 (5)

ELC International January 2005 (14)

Euromonitor November 2005 (24); April 2006 (29)

europrospectus.com September 2005 (22)

Factiva September 2004 (10); February 2005 (15)
December 2005 (25)

Find/SVP July 2004 (8)

Gale June 2004 (7); July 2004 (8)

Global Insight April 2004 (5); May 2004 (6)

Hemscott January 2004 (2); August 2005 (21)

Hoover's April 2005 (17)

ICC February 2004 (3)

IRN (information Research Network) March 2004 (4)

ISI Emerging Markets June 2005 (19)

LexisNexis

LexisNexis Butterworths
MarketResearch.com
Mergent
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September 2004 (10); December 2005 (25)
October 2005 (23)

March 2006 (28)

May 2005 (18)
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VIP Index issues 1-30

Moreover

National Library of Scotland

Net Snippets

OneSource Information Services

Perfect Information
Snapdata

Thomson Corporation
Thomson Datastream
Thomson Financial
Verdict Research
Xinhua Finance
Xrefer

Authors

Brown, Paul
Buckley Owen, Tim
Coyle, Greg
Crystal, David
Goldstein, Steve
Foster, Allan
Hart, Claire
Hughes, Andrew
Kahn, Martin
Nutting, Diana
Roth, Paul
White, Martin

Comparative Reviews

AlacraStore/DialogSelect/Factiva
Individual Subscriptions/LexisNexis
By Credit Card/LexisNexis AlaCarte!
Amadeus/OneSource GBB Europe
Factiva/LN/Dialog NewsRoom
Gale's Virtual Ref Library/xreferplus
Market Research (Profound) on Thomson
Business Intelligence/MarketResearch.com
Prospectus+/Perfect DEBT
Zephyr/Thomson/CorpfinWorldwide
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To order back issues of VIP,
complete the Order Form:
http://www.vivavip.com/order/

October 2005 (23)

August 2005 (21)

February 2004 (3)

December 2003 (1); July 2005 (20)
January 2006 (26)

September 2005 (22); July 2005 (20)
April 2006 (29)

January 2006 (26); March 2006 (28)
May 2004 (6)

June 2004 (7); March 2005 (16)
May 2006 (30)

May 2005 (18)

July 2004 (8)

August 04 (9)
February 05 (15)
November 04 (12)
October 04 (11)
December 04 (13)
April 04 (5)

Jan 04 (2)

May 04 (6)

March 04 (4)

April 2005 (17)
February 04 (3)
December 03 (1)

December 2005 (25)

December 2003 (1)
September/October 2004 (10,11)
July 2004 (8)

March 2006 (28)
September 2005 (22)
February/March 2005 (15/16)
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