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     introduction

The 2008 SLA Annual Conference in Seattle brought together more than 5,000 
participants, exhibitors and speakers. Over the course of four busy days, we had a 
chance to meet and greet; encounter new ideas and try new tools; sign agreements 
and start relationships. Despite the challenges raised by taking several days away 
from our desks – not to mention the cost of travel – it was well worth it.

SLA launched a forward-looking initiative, with increased emphasis on using new 
tools like Twitter to comment on the event as it was happening and enhance the 
experience. We too decided that this was a year to experiment. Rather than take our 
usual path of having our editors, readers and supporters write summaries of 
conference sessions and overall reviews of the event, we decided to break apart the 
mould of conference reporting. We asked everyone we met at the event – old 
friends as well as complete strangers – to contribute to this report. 

We asked for:

 Brief commentary about their experience – those ‘aha’ moments that are often 
lost in the lengthy days

 The most surprising new ideas they encountered, or something they wanted to 
go home and try, or the most inspiring conversation

 Anything but a recap of session points and description of presentation slides!

We received dozens of contributions, which we have organised and edited, with the 
authors’ approval, to create this report. VIP Magazine subscribers and all 
contributors receive a free copy, and we are making it freely available to every SLA 
member who wants one as well. This report gives those who attended the event a 
way of reflecting back, not only on their own experience, but to garner further 
insight from their peers. And those who could not attend have a chance to peek 
into the event, going beyond the session summaries to understand a bit more of 
the Zeitgeist… and the value of attending.

SLA 2008 was an inspirational conference, and an exciting warm-up to next June’s 
Centennial celebration for the organisation in Washington, DC. We are already 
making our own plans for attending, and we hope to see even more VIP subscribers, 
FreePint members, old friends and new in Washington next spring.

Robin Neidorf
General Manager, Free Pint Limited 
e:   robin.neidorf@freepint.com
t:   +44 870 141 7474 (UK)
d:  +1-612-392-2312 (US)

SLA 2008 by
 the numbers:

Total Registrants:  5011
First Time Attendees: 845

Exhibitor Registrants: 1681
 

Info Expo
464 Booths

283 Companies  
50 New Exhibitors     

mailto:robin.neidorf@freepint.com
http://www.vivavip.com/
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