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Each month I am impressed by the skill and insight that our reviewers bring to the 
product evaluations in VIP Focus On.  There was no risk that this display of talent 
would not be once again to the fore in this month’s issue.  When we decided to 
repeat our Big Three review of Factiva, Nexis and Dialog there was no hesitation in 
asking Pam Foster, VIP’s erstwhile editor, to come back from retirement and work on 
the article.  She has been more than ably assisted by Jill Fenton, who is becoming 
one of our regular product reviewers.  I’m sure you’ll agree that they have done a 
terrific job.

Product reviews like these don’t get written without the support and co-operation 
of the vendors.  For the Big Three review, each of the vendors’ sales, marketing and 
communications executives have been as helpful and co-operative as we could 
possibly have wished.

When I want to understand the information industry implications of a financial 
industry event I turn to Sylvia James, whom I can rely on to have analysed the event 
and made sense of it.  Sylvia has done it once again in her credit crunch article in 
Insight this month.  I defy you to say you don’t understand its origins, once you have 
read her article.

Another area that I need to understand better is that of living a Second Life.  Sheila 
Webber’s Insider article not only explains her own Virtual World, but also gives ten 
pointers towards its usefulness in business.  I don’t think I’m ready to create my own 
avatar yet, but I’m intrigued by Sheila’s suggestions of using the Virtual World 
environment as a ‘test’ for real-world business experiences.

So another great issue, with the Big Three review, a glimpse of another way of 
working in the Virtual World from Sheila Webber, Sylvia James on the credit crunch 
and our usual round-up of all that’s best in product and industry news.

With our monthly round-up in Tap the Wire, you can’t have failed to learn something 
new from VIP this year.  Remember to tell us about it, as part of our ‘One New Thing’ 
initiative.  Write and tell me one piece of information, product news or review that 
made a difference to your work.  Perhaps you were able to make a major purchasing 
decision based on our review; perhaps you were able to support your company in a 
new way because you found out about a new information product.  Perhaps you 
were even able to buy a company because we brought someone to your attention 
for the first time.  (I’ll accept anonymous contributions for the last one!)  

Whatever VIP has done this year to help, let me know: we’ll be commenting on your 
suggestions at Online Information 2008 and offering a small prize for the best one. 
Please email your submissions to onenewthing@vivavip.com, by the end of 
November at the latest, please.

Pamela Clark
Senior Editor, VIP
E: pamela.clark@freepint.com
T: 0870 141 7474
I:  +44 870 141 7474 
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