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Publisher's Note 
 
To improve the usability of VIP, we have shortened many long URLs with 
DigBig, a free utility that creates persistent links <http://www.digbig.com>. 
 
When you click a DigBig URL, or paste it into your browser, you will be  
directed to the original URL. 
 

 

VIP (ISSN 1743-3711) is published by Free Pint Limited, registered in England 
and Wales. Registered Number: 3754418. Registered Office: 
Delaport Coach House, Lamer Lane, Wheathampstead, Herts, AL4 8RQ 
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to ensure the accuracy of the publication, the publishers cannot accept 
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This publication MAY NOT be copied and/or distributed without the prior 
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identification purposes only, and may be trademarks of their respective 
owners. Free Pint Limited disclaims any and all rights in those marks. All 
rights reserved. 
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Log In By Pam Foster 

One of the advantages of reviewing products is that it enables me to both 
establish new and extend existing relationships with information providers 
and publishers. During the course of a review I'm likely to speak to members of 
the product development and marketing teams, as well as some of the 
companies' senior managers. Naturally, most companies are prepared to pull 
out all the stops and, on the whole, this leads to a very satisfactory two-way 
relationship.  
 
In the run-up to preparing this month's review of the 'Big Three' - Factiva, 
LexisNexis and Thomson, I asked the VIP and FreePint communities for any 
feedback on the three companies/products that they thought might be useful. 
A lot of the feedback involved Thomson and its plans for migrating previous 
Thomson Business Intelligence users to either NewsRoom or the Thomson ONE 
platform. The word 'confusion' was mentioned frequently, and after speaking 
with a number of Thomson people myself, I can see why. The Thomson folk 
were all extremely helpful and professional, but it soon became apparent that 
the Thomson Financial people don't really know very much about the Dialog 
Scientific products, and vice versa. Well, you might say they serve different 
markets and indeed they do, but there is such a cross-over of content that all 
Thomson marketing/sales personnel need to know what's available for 
existing and would-be clients. I appreciate that Thomson is a huge company 
and has undergone immense changes over the last few years, but a joined-up 
approach to marketing would better meet client needs.  
 
Joined-up thinking is very much a part of Free Pint Limited – VIP reviews, for 
example, often include feedback and comment from the FreePint as well as the 
VIP community; VIP's Insider section includes items from Free Pint Limited's 
other newsletters – FreePint; ResourceShelf; DocuTicker; and Jinfo. And this 
leads me to this month's Insider piece, which is a very helpful and quick 
ResourceShelf guide to what's available, for free, from some of the largest and 
best known vendors.  
 
Many VIP subscribers will currently be busily preparing for next month's Online 
Information show. Spare a thought then for the organisers, who have been 
planning the event since early in the New Year. Martin White, previously 
Chairman of Online Information from 1999-2006, has been attending Online 
for over 30 years. In this month's issue he offers some personal reflections of 
what the event has meant to him over this period of time. Read what he has to 
say inside. 
 
This is the last VIP before Online. It's a rather special event for FreePint this year 
as the company is celebrating its 10th birthday. Please do drop by stand 122 
and help us celebrate, as well as telling me in person what you'd like to see 
included in VIP in 2008! 
 
Pam Foster, 
Editor, VIP 
E: pam.foster@vivaVIP.com 
T: 0870 141 7474 I: +44 870 141 7474 
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