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Publisher's Note 
 
To improve the usability of VIP, we have shortened many long URLs with 
DigBig, a free utility that creates persistent links <http://www.digbig.com>. 
 
When you click a DigBig URL, or paste it into your browser, you will be  
directed to the original URL. 
 

VIP (ISSN 1743-3711) is published by Free Pint Limited. 
 
The opinions, advice, products and services offered herein are the sole 
responsibility of the contributors. Whilst all reasonable care has been taken 
to ensure the accuracy of the publication, the publishers cannot accept 
responsibility for any errors or omissions. 
 

This publication MAY NOT be copied and/or distributed without the prior 
written agreement of the publishers. Product names used in VIP are for 
identification purposes only, and may be trademarks of their respective 
owners. Free Pint Limited disclaims any and all rights in those marks. All 
rights reserved. 
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Log In By Pam Foster 

One of my favourite quotes on Quote Garden http://www.quotegraden.com/ 
is 'Promises are like babies: easy to make, hard to deliver' (author unknown). It 
was easy to promise you a review of FactSet but despite a lot of effort it's been 
hard to deliver you one. For reasons outside VIP's control, I'm afraid that we are 
unable to publish a FactSet testdrive in this issue but we do hope rectify this 
later in the year.  
 
I had hoped to make comparisons between FactSet and Capital IQ, the other 
product reviewed in this issue, and if and when the FactSet review takes place, 
I'll return to Capital IQ so that the two services can be compared and 
contrasted. Meanwhile, I hope you enjoy reading my review of Capital IQ as 
much as I enjoyed compiling it. It's a powerful product with some very 
advanced tools for compiling analyses.  
 
Researching the financial services sector can be tricky and purchasing off-the-
shelf data sources is expensive.  But this doesn't always have to be the case. 
This month's Insight piece, by Jill Fenton, founder of London-based Fenton 
Research, recommends a simple research methodology that can help unravel 
requests and lead to free or inexpensive source ideas.  Read what she has to 
say about breaking down enquiries in order to identify who may need, 
produce or use possible relevant data, presenting you with ideas of where to 
look for it. 
 
January is usually a very quiet month for news but 2007 has got off to a blazing 
start. Judging by your reaction (thanks to the people who contacted me), 
Thomson's decision to end its News Research service and to sell its NewsEdge 
and Profound services has taken you by surprise too. Further news and 
analysis of Thomson's strategy is available in the In Scope section of this issue.  
 
If ever there was proof that organisations need to improve their processes for 
the sharing and collaboration of information, a new report from Accenture 
provides it.  It seems that middle managers in the UK and US spend more than 
a quarter of their working time searching for information necessary to their 
jobs, but over half of what they find is useless.  These same managers also say 
that other parts of their company are unwilling to share information. The 
report makes for depressing  reading and further comment on is available in 
this month's Tap the Wire.  
 
For a lot of people working at information companies, the new year has got off 
to a bad start. This month's Tap the Wire includes news of substantial job 
losses at Dow Jones (Factiva), Dun & Bradstreet and the New York Times 
Company. Is this just co-incidence or part of a downward trend for the sector? 
I'll be keeping an eye on what's happening and reporting back in future issues.  
 
Meanwhile, keep a look out for announcements in the VIP Lounge regarding 
future plans for reviews and topics to be covered in VIP. And if you have any 
ideas of your own then please do let me know. 
 
Pam Foster, 
Editor, VIP 
E: pam.foster@vivavip.com,   T: 0870 141 7474,   I: +44 870 141 7474 
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