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VIP Eye

VIP's sister publication VIP Eye is a twice-
monthly subscription-only email
newsletter, providing insightful current-
awareness analysis of business information
trends.

= News analysis delivered by email twice
monthly

= Editor's comment on developing trends
in

business information

= What's new - roundup of all
the new products

*  Who's doing what and how
it affects you

= Inside stories and upcoming
developments

Now in HTML format for easy reading and
usage.

Read more about VIP Eye at:

www.vivaVIP.com/eye/
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Cover
"Big city, small children"
Simon Foster

Contact

FreePint Limited

4-6 Station Approach, Ashford,
Middlesex, TW15 2QN, United Kingdom
e: support@vivavip.com

w: wWww.vivavip.com

t: 08701417474

i +44870 1417474

Publisher's Note

To improve the usability of VIP, we have
shortened many long URLs with DigBig, a free
utility that creates persistent links
<http://www.digbig.com>.

When you click a DigBig URL, or paste it into your
browser, you will be directed to the original URL.

digbig

Disclaimer

VIP (ISSN 1743-3711) is published by Free Pint
Limited. The opinions, advice, products and
services offered herein are the sole responsibility
of the contributors. Whilst all reasonable care has
been taken to ensure the accuracy of the
publication, the publishers cannot accept
responsibility for any errors or omissions.

This publication MAY NOT be copied and/or
distributed without the prior written agreement
of the publishers. Product names used in VIP are
for identification purposes only, and may be
trademarks of their respective owners. Free Pint
Limited disclaims any and all rights in those
marks. All rights reserved.
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"We don't like their sound, and guitar music is on the way out." So said the
Decca Recording Company when they rejected the Beatles in 1962. Maybe if
Decca had researched their consumers more closely, they would have
discovered that, far from being on the way out, guitar music had never gone
away and was about to be part of a new wave.

Market research data is an essential and key component of the decision
making process. Intelligence about products, companies, consumers and
distributors is a vital part of the knowledge base of all producers of good
and services. Given its importance, it's hardly surprising that VIP subscribers
have asked that | look at market research aggregators and publishers.

VIP's own market research has shown that our subscribers appreciate
comparative reviews, so you'll be pleased to hear that the next two issues
will compare major players in the market research sector. This issue
researches two aggregators, Market Research on Thomson Business
Intelligence (previously known as Profound) and MarketResearch.com. Next
month, VIP will look at major market research publisher Euromonitor and a
couple of its competitors.

I'm currently organising which products to review for the May and June
issues. You can have your say by visiting the VIP Lounge and adding a
comment about which products you'd like to see included in these issues.
Alternatively, let me know by emailing me directly at
pam.foster@vivavip.com.

Remember, too, that VIP also accepts articles on information-related
subjects. If you'd like to submit an item for consideration, then please
contact me directly. As usual, I'm looking forward to hearing from you.

Pam Foster,
Editor, VIP

E: pam.foster@vivavip.com
T:0870 141 7474
I: +44 870 141 7474
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