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The opinions, advice, products and services offered herein are the sole 
responsibility of the contributors. Whilst all reasonable care has been taken 
to ensure the accuracy of the publication, the publishers cannot accept 
responsibility for any errors or omissions. Free Pint Ltd. takes no responsibility for 
the content of any images, screenshots or supporting graphics/visual data.

This publication MAY NOT be copied and/or distributed without the prior written 
agreement of the publishers. Product names used by VIP are for identification 
purposes only, and may be trademarks of their respective owners. Free Pint Limited 
disclaims any and all rights in those marks. 

All rights reserved.

Free Pint Limited is a UK-based publisher of web sites and publications serving 
different niches within the global information industry. Its online imprints include: 

 FreePint http://www.freepint.com, an online community of information 
practitioners who participate in the Q&A forum for research questions (the 
FreePint Bar) and receive the twice-monthly free FreePint Newsletter 

 FUMSI http://www.fumsi.com, practical tips, articles, reports and tool kits to 
help everyone in an organisation better Find, Use, Manage and Share 
Information

 VIP http://www.vivaVIP.com, a monthly PDF magazine for senior managers who 
make purchasing decisions for information content products and services

 ResourceShelf http://www.resourceshelf.com, a daily update website with 
high-quality free web-based resources, including databases, multimedia and 
special collections

 DocuTicker http://www.docuticker.com/, a daily update of full-text PDF 
reports published free on the web by government agencies, NGOs and other 
public interest groups

 Jinfo http://www.Jinfo.com, an online database of information-related job 
vacancies and other career resources

 Learn more about FreePint at Onopoly, the one-stop site for contributors and 
advertisers within the network: http://www.Onopoly.com. 
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To improve the usability of this report, 
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The FreePint Family

Jinfo offers searchable databases of current 
information-related vacancies and upcoming 
events - conferences, workshops, webinars, etc. 
Free to search; cost-effective to advertise 
vacancies and events.
http://www.jinfo.com/

Our editors help you find high quality, free PDF 
reports on the web, published by government 
agencies, universities, think tanks and other 
public interest groups.
http://www.docuticker.com/

For high quality free web-based resources to help 
you find information, turn to the editorial team at 
ResourceShelf. Updated daily - it’s free!
http://www.resourceshelf.com/

VIP publishes in-depth unbiased product reviews 
on premium products, plus analysis of what’s 
happening in the information industry, to support 
senior information professionals. Increase the value 
of even the tightest budget with VIP resources 
and guidance.
http://www.vivaVIP.com/

Sites, resources and community to support business 
information professionals worldwide. The free 
twice-monthly FreePint Newsletter keeps you 
informed about everything relating to the 
FreePint Family.
http://www.freepint.com/

Practical articles, reports and resources to help 
everyone in your organisation Find, Use, Manage  
and Share Information at work.
http://www.fumsi.com/
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