www.freepint.com

FreePink Special Report

Insights, observations and reporting from the

Online Information 2008 Exhibition
London, 2 - 4 December 2008

A )
w |

=

1

@) *
T < L
w Y, -
EQ>se
8 L : H = i '-_, 4
professicnal mshaar!keet £E ?g o
ofessionals& = :
ticul
graltie I L0
o e
q = in i‘:*!'_f o g
>l B Eed E B -
are - U r_rg g _'g
Editor - ""‘93.2 mu Ch work experence 1
O el ig 8 i onpoftumwm
e a .
Q

Introduction

Opportunities
Technologies and Products

2008 in Context

Industries

FreePint Special Report — Online Information 2008 | January 2009 | www.freepint.com | © Free Pint Limited 2009


http://www.freepint.com/
http://www.freepint.com/

This report (ISBN 978-1-904769-38-5) is published by Free Pint Limited, registered
in England and Wales. Registered Number: 3754418. Registered Office:
Delaport Coach House, Lamer Lane, Wheathampstead, Herts, AL4 8RQ

The opinions, advice, products and services offered herein are the sole
responsibility of the contributors. Whilst all reasonable care has been taken
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Free Pint Limited is a UK-based publisher of web sites and publications serving
different niches within the global information industry. Its online imprints include:

-~ - ® * FreePint http://www.freepint.com, an online community of information

[ % - 1 e .« . . .

ﬁ; f@@% pl nt practitioners who participate in the Q&A forum for research questions (the
FreePint Bar) and receive the twice-monthly free FreePint Newsletter

.'-. fu m si = FUMSI http://www.fumsi.com, practical tips, articles, reports and tool kits to

help everyone in an organisation better Find, Use, Manage and Share

Information
V p = VIP http://www.vivaVIP.com, a monthly PDF magazine for senior managers who
make purchasing decisions for information content products and services
resource . E'eiou I’f'ethelf ht;pt:)//W\évw.resource§h(=ilf.;9m, ; dagy updateI \{veb;i.te wi(';h
rhe igh-quality free web-based resources, including databases, multimedia an
special collections

. = DocuTicker http://www.docuticker.com/, a daily update of full-text PDF
dOCU thher reports published free on the web by government agencies, NGOs and other
public interest groups

[ 1 ] .
J i n Fo = Jinfo http://www.Jinfo.com, an online database of information-related job
Jobs in information vacancies and other career resources
onopolu = Learn more about FreePint at Onopoly, the one-stop site for contributors and
advertisers within the network: http://www.Onopoly.com.
Contact
Free Pint Limited.
4-6 Station Approach, Ashford, Publisher’s Note
Middlesex, TW15 2QN,
United Kingdom To improve the usability of this report,

e: support@freepint.com we have shortened many long URLs with DigBig, a free utility that creates

w: http://www.freepint.com
t: 08701417474
i +44 8701417474

persistent links (http://www.digbig.com). When you click a DigBig URL, or
paste it into your browser, you will be directed to the original URL.
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The FreePint Family

®

Magazine
magazine

www.jinfo.com

shelf

Sites, resources and community to support business
information professionals worldwide. The free
twice-monthly FreePint Newsletter keeps you
informed about everything relating to the

FreePint Family.

http://www.freepint.com/

VIP publishes in-depth unbiased product reviews
on premium products, plus analysis of what’s
happening in the information industry, to support
senior information professionals. Increase the value
of even the tightest budget with VIP resources

and guidance.

http://www.vivaVIP.com/

Practical articles, reports and resources to help
everyone in your organisation Find, Use, Manage
and Share Information at work.
http://www.fumsi.com/

Jinfo offers searchable databases of current
information-related vacancies and upcoming
events - conferences, workshops, webinars, etc.
Free to search; cost-effective to advertise
vacancies and events.

http://www.jinfo.com/

Our editors help you find high quality, free PDF
reports on the web, published by government
agencies, universities, think tanks and other
public interest groups.
http://www.docuticker.com/

For high quality free web-based resources to help
you find information, turn to the editorial team at
ResourceShelf. Updated daily - it’s free!
http://www.resourceshelf.com/
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